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ETIC 2001

THE EVAA
Electric Transportation Industry
Conference

Enter the Natrium

DaimlerChrysler yesterday unveiled its new
Natrium fuel cell minivan. The vehicle has
a Ballard fuel cell and Millennium Cell’s
new sodium borohydride method of
hydrogen storage. The ‘Hydrogen on
Demand’ system is said to offer energy den-
sity comparable to gasoline’s.

—~More on Page 5

ZEV Credits for GM?

General Motors is talking with companies

including Commuter Cars Corp about
buying credits to satisfy California’s
looming ZEV sales requirement.

CCC’s peppy new Tango (above) may
just take wing.

CONVENTION & TRADESHOW NEWS

I

The Electric Transportation Industry Conference attracted more than 60 exhibitors to the Sacramento Convention Center.

ETIC 2001 Rocks Sacramento

The Electric Vehicle Association of the Americas was
feeling fine about the Electric Transportation Industry
Conference at the close of business here yesterday, as the
event is America’s largest ever, with 62 exhibitors,
including numerous first-timers, showing their wares,

and an active and lively conference program.

ETIC 2001 has garnered some 600 registrants,
including more than 80 media representatives.

Some 20,000 square feet of exhibit space has been
completely sold out.

Toyota’s RAV4A-EV Goes Retail

Ending months of speculation, Toyota said here that it’s
making its RAV4-EV sport utility vehicle that’s been
popular with fleets available to the public — for lease or
for sale — this February.

With an initial MSRP of $42,000, the final price will
drop to $30,000 once state buy-down incentives and a
federal tax credit are applied. The price includes an in-
home inductive charger. The lease options include
three-, four-, or five-year leases.

“We think it will appeal to progressive opinion
leaders, environmental enthusiasts and consumers who
are highly educated, socially aware and technically
savvy,” said "Toyota vehicle operations group corporate
manager Ernest Bastien.

Want one? Potential buyers can register their interest
and even buy the car online. They will pick it up from a
local participating dealer. Bastien says 20 dealers have
signed up so far; Toyota expects to have 25 to 30 dealers
spread throughout every major California market by the
February launch.

Californians will see plenty of advertising, Toyota
promises.

“We will aggressively spend to support this vehicle,”
Bastien says, adding that Toyota is investing more
advertising dollars — on a cost-per-unit basis — for the
RAV4 in California than it spent on the Prius launch.

“We’re being proactive in exploring market opportu-
nities,” Bastien says. Now consumers have a choice
between the Prius and the RAV4.

Standing in the audience was EV enthusiast and envi-
ronmental activist Ed Begley Jr., who was overheard to
say, “Sign me up. I want one.”

The Toyota RAV4-EV loomed large at ETIC 2001 yesterday.



TO SEE WHAT THE RAV4 EV AND PRIUS ARE TRYING TO DO FOR THE ENVIRONMENT, LIFT HERE.



